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WHAT IS CLAIMED IS: 

1. A marketing decision support system, comprising: 

a) means for modeling results of a specified proposed promotion action; 

b) means for storing historical sales data; 

5 c) means for facilitating communication between a human user and said support 
system; 

d) means, coupled to said modeling means, to said data storage means and to said 
communication means, for coordinating data communications amongst said data 
storage means, said modeling means and said communication means. 

0 2. A marketing decision support system, comprising: 

J a) a modeling engine for predicting results of a proposed marketing strategy; 

fz b) database linked to the modeling engine to supply the modeling engine with 

m 

4= historical data to aid in predicting results of a marketing decision; 

1 ii 

y 15 c) a communication tool having a graphical user interface allowing a user to define 

D a what-if scenario for modeling by the modeling engine; 

h c) a management tool linking said communication tool to said modeling engine for 

® data communication therebetween. 

\ y 

20 3. A marketing decision support system according to claim 2, wherein said 
communication tool is browser based. 

4. A marketing decision support system according to claim 2, further comprising 
data storage for supply chain data and wherein said management tool draws data from 

25 said supply chain data storage and provides said supply chain data to the modeling 
engine to assist in its analysis of the results of a proposed marketing strategy. 

5. A marketing decision support system according to claim 1, wherein said 
communication tool selectively displays: predicted results of a user-defined what-if 

30 scenario; performance metrics of an implemented marketing strategy; and predicted 
trend of an implemented marketing strategy. 
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6. A marketing decision support system according to claim 5, wherein said 
communication tool includes a menu of options for a user's selection to appear on a 
browser home page, said menu of options including company-specific items. 

5 7. A marketing decision support system according to claim 2, wherein said 
modeling engine can model the effect on sales of a first product as a result of 
implementing a marketing strategy on a second product. 

8. A marketing decision support system according to claim 2, wherein said 
u 10 modeling engine can model the effect of sales on a first product from one retail 

establishment as a result of implementing a marketing strategy on said first product 
]E from a second retail establishment. 

i.Lii 

s -Til 

jg 9. A marketing decision support system according to claim % wherein said 

15 modeling engine can model the effect of sales on a first product sold through one sales 

D channel as a result of implementing a marketing strategy on said first product sold 

U% through a second sales channel. 

20 
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